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Quarterly Results
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Overview of Consolidated Results for Nine-Month Period

Net Sales 34,290 million JPY o 21’800 million JPY

(124.6% YoY)

(119.1% Yov)

EBITDA* 4,480 million JPY Operating 3,850 million JPY

Profit
(178.2% Yov) or

(191.0% YoY)

Ordinary 4’080 million JPY A 1,610 million JPY

income

Attributable to
Owners of Parent
(186.3% YoY)

(2,146.8% YoY)

*EBITDA = Operating profit + Depreciation + Amortization of goodwill
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A
Operating Profit (By Segment)

(million JPY)
+230 3,850
+710
+410 +40
+750
-240
-80
fhe PR‘and AR [ s Achieved a profit for two consecutive quarters,
continued to perform well, . ! oy )
o . returning to operating profitability for the nine-
2010 achieving record-high net sales

month period

PR and Advertising and the HR businesses
generated strong profit, contributing to
record-high consolidated operating profit

Nine-Month PR and Press Release Video Release Direct Marketing ~ Media Business HR Business  Fund Business Nine-Month
Period Operating Advertising Distribution Distribution Business Period Operating
Profit FY2021 Business Business Business Profit FY2022
vector £¥
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y
Nine-Month Period / Highlights

Net Sales Operating Profit (Loss) Business Overview for the Nine-Month Period

* Achieved record highs for both net sales and
( nsliat 34’ 90 III|“|()nJPY ’8 O million JPY operating profit

* PR and Advertising in Japan drove high performance

* Number of user companies for Press Releases increased
Pe rformance (124 6% YoY) (19 1 'O% YoY) * HR achieved consecutive quarterly profit, returning to

operating profitability for the nine-month period

1 8 7 2 O o 1 47 O e * PR in Japan and Taxi Signage continued to perform well,
. ) million JPY )/ million JPY achieving record-high quarterly net sales

PR and Advertlsmg * Losses increased for the PR overseas due to COVID-19
(147.5% YoY) (203 5% YoY) « Launched the new business “JOBTV for New Graduates”

* Achieved record highs for both net sales and

operating profit
Press Releases 3’600 million JPY 1’520 million JPY * Number of user companies surpassed 62,000

(PR TIMES) * Expanded regional development through
partnerships with regional banks
* Continued to actively invest in new businesses

(130.3% vo) (137.7% vov)

* An operating loss was recorded as business activities

. . - were significantly restricted due to the declaration of
Video Releases 1’040 million JPY (40) million JPY the state of emergency
(NewsTV) » Will aim for full-year profit through increasing orders
(99_2% YoY) (Up 40 million JPY YoY) received by strengthening consulting-type sales
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y
Nine-Month Period / Highlights

Net Sales Operating Profit (Loss) Business Overview for the Nine-Month Period
8 7 OO 4 3 O * New customer acquisition increased in 3Q by
Direct Marketing ) million JPY million JPY accelerating investment in advertising again
* Vitabrid C brand performed well
(99 4% YoY) (63 4% YoY) * Commenced the sale of body and fitness supplements
3 O L * Owned media sales were favorable
Media 660 million JPY million JPY * Made advance investments to expand CMS functionality
(Smart Media) * Released a smart phone app version of the internal
(108 lty Yov) (Down 80 million JPY YoY) newsletter development tool “The Shanaiho”
. ()

* Net sales decreased in conjunction with the end of

HR 1 8 60 o 9 O illi IpY cloud system lifetime license sales
) million JPY miliion * SaaS-based product sales going strong
(ASHITA-TEAM) * Achieved consecutive quarterly profit, returning to
(89.4% vov) (Up 710 million JPY Yov) operating profitability for the nine-month period
* Secured operating profit due to the partial sale of
430 million JPY 390 million JPY shares held, which exceeded loss on valuation of
securities

(138.9% vov) (245.6% vov)
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Progress Toward Full-Year Financial Forecasts

Full-Year Financial FY 22
Forecast for FY ‘22 (Revised Forecast) FY ‘22 3Q-end Progress

(million JPY) (October 15, 2021)

Net Sales

Operating profit

Ordinary income

Profit Attributable to
Owners of Parent

The economy as a whole in 4Q is anticipated to remain uncertain due to concerns regarding the spread of the new
COVID-19 variant. However, as progress has continued smoothly for all items as of the end of 3Q, we expect to
achieve the revised full-year financial forecast, which was announced on October 15, 2021.
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Consolidated Net Sales

Consolidated net sales for 3Q FY2022 came in at million JPY ( % YoY),
(million JPY) 12,361
11,144 10,788
9,638 9,505 9,867 9,750
8,640 9,036 8,961 8,694
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q
2020/2 2021/2 2022/2
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% YoY) owing to an

EBITDA*
EBITDA for 3Q FY2022 saw a of million JPY (
(million JPY)
1,092 1,096
883
693 763
144
1Q 2Q 3Q 4Q 1Q 2Q
2020/2 2021/2

*EBITDA = Operating profit + Depreciation + Amortization of goodwill
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1,783
1,610
1,351 1,353
484
3Q 4Q 1Q 2Q 3Q
2022/2



Consolidated Operating Profit

Consolidated operating profit for 3Q FY2022 amounted to

million JPY ( % YoY),

(million JPY) 1,551
1,430
1,167 1,131
882 874
655 601
480
298
-16

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q

2020/2 2021/2 2022/2
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Operating Profit (By Segment)

(million JPY)

Number of user companies +620
surpassed 62,000, resulting in

record high operating profit

-120

Businesses in Japan drove high performance,
leading to record-high net sales

+670

2,290

+310 3,850
+140

SaaS-based product sales going strong
Operating profit of 140 million JPY was

secured as results further manifested
from developing and optimizing the
business structure

PR and Advertising, Press Release, HR, and
the Fund businesses contributed to profits

1H PR and Press Release Video Release Direct Marketing Media Business HR Business Fund Business  Nine-Month Period
Operating Advertising Distribution Distribution Business Operating Profit
Profit Business Business Business
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PR and Advertising Business

In 3Q FY2022, , with

We aim to achieve further growth in 4Q FY2022 by supporting the communication strategies of companies to help them spread the word.

Net Sales: 6,904 million JPY (141.6% YoY)

6,904
6,131
5,686

5,211
2115 038 5,062
4,585 4756 487>

3,994 3,819

1 2@ 3 4Q 1 2 3Q 4Q 1 2a 3aQ

2020/2 2021/2 2022/2

vector £¥

Operating Profit: 671 million JPY (148.4% YoY)

794

671

580
540 541 550

452 432

257
215

1 2@ 3@ 4Q 1@ 20 3Q 4Q | 1@ 2 3Q

2020/2 2021/2 2022/2
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y
PR and Advertising Business (By Region)

In 3Q, business in Japan such as for PR strongly drove performance, compensating for the slump in the business overseas.
In 4Q, we expect to recover a certain degree of loss in the overseas business caused by COVID-19 thanks to the strong
performance of the business in Japan.

Net Sales: 6,034 million JPY (Japan) / 869 million JPY (overseas) Operating Profit/Loss: 719 million JPY (Japan) / —47 million JPY (overseas)

719
6,034 %
5
5,408 5,209 562
4,715 4,636 426 393
276
3,566 3,597 220
6
_ -39 -47
722 69 61 ~110

427 222 159 426 477 161 -136
1Q 2Q 3Q 4Q 1Q 2Q 3Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q

2021/2 2022/2 2021/2 2022/2
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Advertising Business (Taxi Signage)

In 3Q FY2022, demand for ad placement was strong and the number of vehicles with signage increased, leading to
In 4Q FY2022, we will work to increase sales of the vehicle window mobility signage service while further expanding net sales.

Net Sales: 917 million JPY (165.1% YoY) GROWTH’

917
767
736 691
469 483 437 GROWTH’
297
Digital signage has been installed for rear seat passengers in
Over 45% of taxi users in Tokyo have been covered, with
2020/2 2021/2 2022/2 video advertisements and media content reaching roughly

7.5 million people.
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Vehicle Window Mobility Signage Service "Canvas”

Japan’s first vehicle window mobility signage service “Canvas” was launched in June 2021.

With a high advertising impact utilizing vehicle window signage, we will support a broad range of marketing activities.

Conceptual image

Number of vehicles Anticipated reach

100 I 12 million people

More to be added gradually

Broadcast time Operating area

Canvas will utilize vacant taxis running in Tokyo, showing advertisements on the back

windows and is the first vehicle window mobility signage service in Japan. I 24/7 I 23 wa rds Of To kyo

vector £}
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y
Smoking Area Signage Media Service “BREAK”

BREAK, a smoking area signage media service, was launched in September 2021 in collaboration with office buildings in Tokyo.
Targeting business people, it delivers video advertisements and media content suited for break times in smoking areas.

Area covered Office buildings
2 3 wards of Tokyo 5 0

g} ;‘:\’2 E/A\|K< Media also distributed to some Number of units planned to be installed by

THE SMOKING Ruo’:wslon other areas the end of September
No. of people reached Monitor size
540,000 55 inch
Monthly total The smallest size is 32 inch
Audio Measurement method

Using media signage, BREAK targets business people and delivers video advertisements O N A I
and media content suited to break times in smoking areas.
¢ Camera
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Press Release Distribution Business (PR TIMES)

In 3Q FY2022, the number of user companies surpassed 62,000, resulting in

In 4Q FY2022, we will continue to develop new functions for PR TIMES, while working to further increase the number of user companies.

Net Sales: 1,311 million JPY (127.6% YoY)

1,311

1,1271,169

1,027 996
921

790 819

674 699 725

1Q 2Q 3 4Q |1 2 3 4Q 1 20 3Q

2020/2 2021/2 2022/2

vector £¥

Operating Profit: 623 million JPY (132.1% YaoY)

623

505
471

391
354

277
200 179 197
144

35

1@ 2Q 30 4Q | 1@ 20 3Q 4Q | 1@ 2 3Q

2020/2 2021/2 2022/2
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Trend in Number of User Companies

Japan’s No. 1 press release distribution platform PR TIMES
More than 62,000 user companies, used by 49% of listed companies

Number of
Published in more than user companies
PRT"T'ES 1st Section, TSE 300 publications! 62 OOO
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Video Release Distribution Business (News TV)

In 3Q FY2022, an operating loss was recorded as business activities were significantly restricted due to the declaration of a state
of emergency. In 4Q FY2022, we aim to achieve profitability for the full-year through expansion of orders received by training
sales personnel and strengthening services.

Net Sales: 302 million JPY (74.7% YoY) Operating Loss: 58 million JPY (Down 66 million JPY YoY)
4
> 118
431 3 432 405 70 81
382 55
351 359
295 302 14
286 7 1
.
-30
—-60 -58
74
14 2 3 4Q 1 20 3 4Q 1 20 3Q 14 2Q 3 4Q 1 20 3 40 1 20 20
2020/2 2021/2 2022/2 2020/2 2021/2 2022/2
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Direct Marketing Business

In 3Q 2022, an operating loss was recorded due to accelerating investment in advertising again to acquire new customers.
In 4Q 2022, we will secure an operating profit by investing in advertising, expecting higher growth than in FY2021.

Net Sales: 2,893 million JPY (98.8% YoY) Operating Loss: 127 million JPY (Down 747 million JPY YoY)

3,059
2,930 2,940 619
2,771 2,875 2,893 571

2,629
2,231
2121 5 59 2155 205 252 298 261
175
35
B -127
-509
Q 3Q

1 2 3@ 4Q | 1Q 2 3 40 1 2 1Q 2Q 3Q 4Q 1 2 3Q 4Q 1 20 3Q

2020/2 2021/2 2022/2 2020/2 2021/2 2022/2
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A
Vitabrid Japan

We launched the Vitabrid C series using worldwide patented technology, and it is continuing to grow steadily.
It is an accumulated earnings model provided via a subscription model, and the total number of products
provided VEEEIES

: : 12 © M~ 0 £iLAH 0 2 b o 9 890 I I I II
Vitabrid C o!wr:sﬁ ° :I’.H'f'/ o n—-hFEs g120.987:861 ’ I I O n
E27Yy FCEE B =B EANS £<HBHM RAR=—

- HAIR - FACE Pick UP

JPY
Feb. 2021

8,360 million

IPY
Feb. 2020

. o
The only powder in the world that
releases Vitamin C over 12 hours.

We will develop skin-beautifying

cosmetics, hair growth accelerators, i
_ _ _ 6,510 million
and foods with functional claims.

lews

Vitab(

JPY
Feb. 2019

2,850 million
1pY - RERENHEDHI!
Feb. 2018 ZEL{DERALERTD
1,860 million EY7Uy KCAZ—HE 5 ICEE

JPY
Feb. 2017
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Media Business (Smart Media)

In 3Q FY2022, while sales for owned media were favorable, advance investments in CMS led to an operating loss.
In 4Q FY2022, we expect to achieve a profit for the full-year by building up subscription earnings in the Owned Media Business.

Net Sales: 208 million JPY (96.3% YoY) Operating Loss: 11 million JPY (Down 31 million JPY YoY)
254 267
249
229 16 240 » 47
211
208 24 20
184 186 4 10 . 7
o
-11
-29
-39 —47
-140
1 2Q 30 4Q 1@ 2 3Q 40| 1 2 3Q 1 2Q 3Q 4Q | 1 20 3Q 40 1 20a 3Q
2020/2 2021/2 2022/2 2020/2 2021/2 2022/2
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A
Human Resources Business (ASHITA-TEAM)

In 3Q FY2022, an , with results further manifesting from efforts in developing and
optimizing the business structure.
In 4Q FY2022, we will run promotions to strengthen sales of SaaS-based products, expecting to achieve targets for the full-year.

Net Sales: 638 million JPY (91.9% YoY) Operating Profit: 141 million JPY (Up 298 million JPY YoY)
1,115 150 141
945 56
846
778 799 co
659 631 638
594 593
-80
-102
-157
292 =225 510
-281
-463
1@ 20 3a 4a | 1@ 20 30 40 1@ 20 3Q 10 20 3Q 4Q 1 20 3Q 4Q 1@ 20 3Q
2020/2 2021/2 2022/2 2020/2 2021/2 2022/2
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Past Structural Reform Efforts

2019/2 2020/2 2021/2 2022/2

(%o |10 |20 |30 4|10 20]30] %00
Phase | Phase Il
(Resolving problems) (Foundation laying)

¢ .

S @ Review of sales strategy --------=-========mmmnmmmmmemean >

(%]

© . .

o @ Closing of unprofitable ========m====m=m e e e e e e e e e e e e e >
S bases

€ @ RedUCtion Of SG&UA === == oo o o >
o

HG:J @ Focus on subscription model products

©

5 @ Reformation of = =----=-==mmmmmmmememeeeee >
3] management structure

2 @ Strengthening of ---=--==-=========mcoonoo- >
n administrative division

Due to structural reform efforts that we have carried out since FY2019, in FY2022 we expect to cut
1,100 million JPY in SG&A compared to FY2021, and achieving a full-year profit is now within range.

VeCtor a Akasaka Garden City 18th Floor 4-15-1 Akasaka, Minato-ku, Tokyo 107-0052 Japan




Human Resources Business Outlook

Through strengthening sales of SaaS-based products and increasing retention by improving customer satisfaction, we have expanded the
subscription ratio and created a stable earnings foundation. Operating profit in FY2024 is projected to climb to 450 million JPY
on the back of stable profits achieved by building up subscription earnings.

Personnel evaluation cloud “Ashita Cloud” Operating Profit (million JPY)

450

BEEE, cczrr? 350

210

Build up subscription earnings by strengthening sales of
SaaS-based products 2022/2 2023/2 2024/2
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Fund Business

In 3Q FY2022, an operating profit was secured due to the partial sale of shares held, exceeding loss on valuation of securities.
In 4Q FY2022, we intend to sell shares held in accordance with market trends and record write-downs based on the situations of
our investees.

Net Sales: 327 million JPY (Up 306 million JPY YoY) Operating Profit: 312 million JPY (Up 298 million JPY YoY)
309 327
291 312
237
168 79 82
14 4
P
88 -7 -3
29 -60
30 20 17
0 0 0 -165
|
1 2Q 3 4Q | 1 20 3Q 4Q| 1 20 3Q 1a 2@ 3 4Q | 1 2 30 4Q 1 2 3Q
2020/2 2021/2 2022/2 2020/2 2021/2 2022/2
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Consolidated Profit and Loss

FY 21 Q3 FY 22 Q3 Difference YoY
(million JPY)
Net sales 27,522 34,294 +6,771 124.6%
Gross profit 18,304 21,805 +3,500 119.1%
EBITDA 2,519 4,488 +1,969 178.2%
Operating profit 2,016 3,850 +1,834 191.0%
Ordinary income 2,193 4,085 +1,892 186.3%
Profit before income taxes 2,184 4,067 +1,882 186.2%
Profit attributable to 75 1,614 +1,539 2146.8%

owners of parent

VeCtor ﬂ Akasaka Garden City 18th Floor 4-15-1 Akasaka, Minato-ku, Tokyo 107-0052 Japan




Consolidated Balance Sheet

FY ‘21 Year End FY 22 3Q End Difference YoY Change

(million JPY)

Total assets 30,057 31,809 +1,752 105.8%
Cash and deposits 10,860 11,927 +1,067 109.8%
Goodwill 595 447 -147 75.2%
Operational !nvestment secur?t!es 8,057 6,962 1,095 86.4%

+ investment securities
Other 10,544 12,472 +1,928 118.3%
Total liabilities 15,202 15,558 +355 102.3%
Borrowings + bonds 6,457 6,497 +39 100.6%
Other 8,744 9,060 +315 103.6%
Net assets 14,854 16,251 +1,397 109.4%
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Medium-term Profit Plan
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Medium-term Profit Plan

Medium-term Profit EY 20 EY 21 EY 22

Plan
(million JPY)

(Results) (Results) (Revised Forecast) FY ‘23 (Target)

EBITDA*

Operating profit

. For FY2022, we expect EBITDA of 5,520 million JPY and operating profit of 4,800 million JPY.

. For FY2023, we expect EBITDA of 6,660 million JPY and operating profit of 6,000 million JPY.

« VECTOR’s dividend policy is to ensure a consolidated payout ratio for shareholders aimed at 20%.
. We plan to pay a dividend of in FY2022.

*EBITDA = Operating profit + Depreciation + Amortization of goodwill
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A
VECTOR Group Business Concept

Aim for continuous growth of Group profits in the three business domains of , which seeks to expand the services of existing
businesses, " which seeks to create new businesses, and , which seeks to grow our investment business.

INVESTMENT

Increasing the value of investees

PR/IR support
/ PR Provision of judgment know-how

Create businesses in
growth fields within
specialty domains

FAST COMPANY  [RNSNGIS

Support for “spreading the word” about

customers at 10% of traditional model’s cost FACTO RY

Investee referrals Provision of new business know-how

PR/IR support Provision of judgment know-how
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Businesses Comprising VECTOR Group

FAST COMPANY provides one-stop, comprehensive support for
marketing strategies designed to deliver the excellent products,

H &

0 e

FAST COMPANY

&

O

[ []
< &

services and solutions of our customers to the world.

vector

ANTIL =,,&

vector

INITIAL

is
A
Ry -
-

d

\1',’.

"

X

\

PRTIMES

vector ¥

NT

vector NN

vector A

SIGNAL =,,&

Smart media

COMPANY FACTORY INVESTMENT

'd We handle everything in-house, from product

1y planning and production to advertising, marketing,
(P 0«

a purchasing in a D2C business having direct
M &

contact with customers.

Vitabrid C* 2 Direct Tech

Vitabrid Japan

we provide investees with support for
increasing value along with PR and IR.

@ (0

Our HR business primarily provides consulting and
personnel evaluation cloud solutions to support
the introduction and operation of personnel
evaluation systems.

A &HLEAF-L
vector::

o
We grow service domains taking advantage of the

business knowhow we have cultivated and start

new businesses that leverage Group synergies

/&pital
and partner strengths. p

MEDICAL LIVER BANK 7 PrivTech

TECHNOLOGIES

PERFORD{!&&! EE CYBER SECURITY
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Medium-

to Long-term Profit Scenario

Aim to continuously grow Group profits in 3 business domains

(1) Expansion of FAST COMPANY domain ~ Profit from
investment business
(2) Creation of COMPANY FACTORY domain (INVESTMENT)

(3) Growth of INVESTMENT domain

Profit from new business
(COMPANY FACTORY)

Profit from existing business
(FAST COMPANY)

FY 21 FY 22 FY ‘23
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Company Strategy
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PRWeek Top Consultancies 2020: Asia-Pacific

Rank

12

Company

Vector
[

Ogilwy™*

Weber Shandwick*
MSL*

BCW*

MC Group
Edelman
Fleishman Hillard*
Brunswick

Ruder Finn
Havas PR

WE
Communications

*Source: PRWeek Top Consultancies 2020: Asia-Pacific

2019
revenue
(US$)

212,000,000
163,500,000
132,011,250
128,100,000
108,416,000
107,490,000

105,626,000

62,400,000
40,100,000
38,991,500
28,900,000

27,600,000

2018
revenue
(US$)
180,500,000
150,000,000
125,725,000
122,000,000
96,800,000
70,870,479
104,230,000
60,000,000
32,100,000
37,626,000
25,000,000

24,900,000

%
change
17%
9%

5%

Ranked #1 for Asia
in PRWeek
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From #1 PR Firm in Asia...
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...to #1 PR Firm Worldwide
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Further expand domains
PR market in Japan worth 100 billion JPY



. i w
. $ 1 s A ] , .
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. »

,,/wéy becoming a Fast Company
in Advertising Industry

Target advertising market worth 6 trillion JPY

.



Advertising industry disrupter



“Low Cost” “Middle Quality” “Speedy”

Revolutionize the advertising industry like fast fashion did
in the apparel industry
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Priority Strategies of the “FAST COMPANY Concept”
in the Advertising Industry

Accelerate growth by combining our subscription model-focused
PR strategy with our function as a video ad agency.

Strategic PR >< Video ad agency
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y
“FAST COMPANY” Concept

“Spreading the word” at about 10% of traditional model’s cost

Celebrity Casting

Cast celebrities for content including Websites, Online Videos and Events. Starbank

R itk - E=
E QUR el ot =

#1 press release service in From PR planning to execution, Next-generation Support corporate Integrated support from Provision of consulting services
Japan with 62,000 clients. Used our experienced PR consultants communication based on the service/product branding website production and system concerning corporate reputation
by 47% of public-listed apply the most effective production and distribution of through SNS influencers. creation to digital promotion; management and brand security
corporations, our strong brand communication strategies. video news from a PR Can also handle owned media using unique technology based
reputation and media reach are standpoint, delivering content creation and operation, and on theory and knowhow built up
highly appreciated by our direct to the target audience. production of PR videos. in the United States.

clients. Elc\tﬁ-l L

L e LEMNT
vector NEWS TV Starbank Smart media

INITIAL

PRTIMES

JPY O JPY 50 Million/Year
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y
Expanding the “FAST COMPANY” Service Domain

Expand service domain via “FAST COMPANY”

VidedINews

Utilize the digital data accumulated

i within the VECTOR Group to build PR : : i
as a video ad agency based on a PR ; sells various services of existing
BANK, a cloud-based service for the

Produce highly effective video news Ad industry e-commerce site that

standpoint and deliver it directly to businesses (taxi advertising, social

measurement and analysis of PR

the target audience. media strategies, etc.)

effectiveness
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VideglNews

PR and video ad agency
Combine the functions of a video ad agency with conventional strategic PR to

cross-sell highly effective video news, thereby improving sales per customer.
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Past vs Future Information Dissemination

Information dissemination based on press release

T o‘
BtoBto C T | F m) E m)

style

Reach consumers through

Press release distributed TV program follows up to
media

to media make hit

Information dissemination based on video news

-»E\-»EI-»;%

Deliver news through Spread via Twitter and ‘ Post on TV program and

BtoCtoBtoC

i h | medi Reach consumers again
video other social media other media
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Video News Flow

Video content Trailer Distribution Community-

building

Long content

Organic video distribution

Media st Continuous

Social media account distribution

Sales leads

In-house (newsletter tools)

1-3 minute video news Recruitment (Wantedly, etc.)

=
=
>
€
€
(]
O
S
[}
=2

Media (CompanyTV)

Video advertising distribution

YouTube advertising

Appealing Domains to People (nowhow asa Pr company)

. X Beautiful . .
Conflict Celebrity - New info. How to
person

President World-first Surprise Selfie Challenge Collaboration

Social media advertising Distribution
when needed

DOOH advertising
Media ad space

Current Live
Comment Event Popular
events

content Empathy
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Video News Success Case

Owing to the distribution of "video news," BLUE STAR BURGER created a stir even before it opened.
The video was covered by various media, including 15 TV programs. This reflects an age of distributing
video content from a PR standpoint.

Key message: Tomoyoshi Nishiyama’s biggest challenge of An effective appeal to the target audience with a 2-minute video
his life as a restaurateur news production

Vec to r $ Akasaka Garden City 18th Floor 4-15-1 Akasaka, Minato-ku, Tokyo 107-0052 Japan




y
Image of Video Owned Media

Deliver video news en masse to stakeholders with video owned media as hub
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2

DX in the PR industry

Utilize the digital data accumulated within the VECTOR Group to build PR BANK,
a cloud-based service for the measurement and analysis of PR effectiveness
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PR Effectiveness Measurement and Analysis Service PR BANK

To support data-driven PR activity for our clients, we have scheduled the launch of PR BANK,
a cloud-based solution that can provide measurement and analysis of PR effectiveness

PRINRZEETHMRIL

1,082,898 A Ok

16,070,634
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Ad industry e-commerce sites

Increase efficiency in sales processes by creating a platform enabling
online ordering of VECTOR Group’s PR menu
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Hiromeru

Launched ad industry e-commerce site Hiromeru on May 10, 2021
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https://hilomel.com/ (in Japanese only)
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https://hilomel.com/%20(in%20Japanese%20only)
https://hilomel.com/%20(in%20Japanese%20only)

Hiromeru

The efficiency of the sales process will be boosted by securing orders online for PR news.
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Hiromeru

Providing an extensive, one-stop Hiromeru menu utilizing VECTOR Group services
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Hiromeru

Capturing latent demand by selecting suitable methods for expansion based on extensive case studies
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Introducing JOBTV
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..,
JOBTV

JOBTV is a recruitment matching platform where users can view unlimited company information videos.
Launched on November 18, 2021, it enables generation Z to use video resumes for their job hunting.

S11EHBAENEH R !

JOB

T<CICR3 !

https://jobtv.jp/ (in Japanese only)
vector ¥
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..,
What is JOBTV?

JOBTV is a service that solves issues of both job-seeking students and companies.
Speedy matching is achieved by leveraging video in the initial recruitment processes.

Job-

seeking Companies

students

1 Netflix-like search option makes browsing
[}

1 Highlight why candidates should join
job post videos a breeze! .

your company with a video
introducing your firm and the
Show off your best to employers easier positions you are hiring for!
¢ with a self-introduction video!
Quick and easy applicant screening
3 Learn more about companies in 2 e« throughvideo!
e introduction videos without needing to go
to information sessions! 3 Reach out to job-seekers directly
[ ]

with scout mails!
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Image of the Screen for Job-Seekers

Company information videos for over 350 participating companies can be easily searched via the Netflix-like Ul design.
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Image of a Company Information Video

Use video to easily explain to job-seekers how your firm is unique, which is difficult to communicate through text alone.
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Image of the Screen for Companies

Reduce mismatching at interviews by getting a proper impression of applicants through videos,
which is difficult to gain otherwise.

JOB

HRIOEHICHHELTVR 2~ —

HBRI-OERICETTHOI—F—

AHR
MEFRAF

20185EMTE
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JOBTV’s Value Proposition

JOBTV solves the issues of both job-seeking students and companies.

Value of Value of

JOB JOB

View videos of outstanding.companies, More and more Job-seeking students
from major corporations to start-ups throughout Japan are currently registering

Value of

JOB JOB

Users are gathered through promotions Rules for publication and viewing are in
by Asia’s No.1 PR company place to protect privacy

Value of

JOB

Significantly reduce the process
involved in recruitment activities

Value of

JOB

Video recording, distribution, and job
postings are all free of charge
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User Companies (Example/In Random Order)
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Investment Performance
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Most Recent IPOs Invested In

Supporting corporate growth through investment and PR/IR (total of 25 IPOs)
Last One Mile was newly listed in the TSE Mothers Index, making it five IPOs in FY2022 to date.

—

November 24, 2021 LﬂST02emILE Last One Mile Co.,Ltd. TSE Mothers
September 28, 2021 u l;EL\L{FEBNQ Livero TSE Mothers
September 28, 2021 ROBO'IK'KP\Af?MENT ROBOT PAYMENT TSE Mothers
July 6, 2021 @ Bccira BCC Co.,Ltd. TSE Mothers
June 29, 2021 o Waqoo Wagoo TSE Mothers
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=|PO complete

Solid Track Record of Investment in Growth Fields
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vector

The purpose of this document is to provide information on our financial results and does not constitute an offer to sell or solicitation
of an offer to purchase any investment security issued by VECTOR. The information and outlook contained in this document have
been compiled on the basis of the latest information available at the time of preparation and includes the opinion of management.

VECTOR therefore provides no guarantee as to the accuracy of this information and advises that actual performance and results may
differ from forward-looking statements due to various factors.
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