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Segment Changes

As of FY2023, the Fund segment has been renamed Investment segment due to the commercialization of our venture investment activities.

The Media segment has also been renamed as the Media CMS segment to reflect the nature of its operations.
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Application of Accounting Standard for Revenue Recognition

The accounting treatment for net sales has been changed as of March 1, 2022 due to the application of the Accounting Standard for
Revenue Recognition

Transactions deemed to be agent transactions, which were previously recorded as gross amounts, will now be recorded as net amounts

Main transactions affected by application of new | Comparison with previous standard

Segment

Level of impact

accounting standard (percentage decrease)
PR A isi . .. . .
and 'dvert|smg Transactions related to digital ad operations 10%—-15% High
Business
Di Marketi T i I les of oth
irect 'ar eting ransact.lor,ws related to sales of other 5%—10% Moderate
Business companies’ products

Transactions related to sales of other
companies’ products

HR Business . 3%—5% Low
Sales transactions by agents related to TR
personnel-related services
. . Transactions related to digital advertisin .
Video Release Business ) & & 1%—3% Minor
operations
Press Release Business
Media CMS Business Not applicable — None

Investment Business
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Overview of Consolidated Results for 1Q

13, 130 million JPY

(117.8% YoY)

Net Sales

1,660 million JPY

(126.8% YoY)

1,480 million JPY

EBITDA*

Ordinary

Income

* EBITDA = Operating profit + Depreciation + Amortization of goodwill

vector £

(128.7% YoY)

8,720 million JPY

(123.8% YoY)

Operating 1,470 million JPY

Profit (130.6% Yov)

Gross Profit

Profit 830 million JPY

(188.8% YoY)

Attributable to
Owners of Parent

Akasaka Garden City 18th Floor 4-15-1 Akasaka, Minato-ku, Tokyo 107-0052 Japan 5



Operating Profit (YoY Trend)

Strategic investment in advertising

(million JPY) in line with plan
New customer acquisition exceeded +350 1,470
+230 +30 estimations
-20
1,130 +220

The PR and Advertising Business

continued to perform well,
achieving record-high 1Q operating profit

-470

Continued to achieve quarterly
profit from 2Q FY2022

SaaS-based product sales
performing well

1. Invested in advertising for Direct Marketing

2. Growth in PR and Advertising and recovery for HR
contributed to profit

3. Profit increased significantly from the previous year
despite advance investments

Ope.r;f\ting PR and Press Release Video Release  Direct Marketing Media HR Business Investment Operating
Profitin 1Q Advertising Distribution Distribution Business CMS Business Business Profitin 1Q
2022/2 Business Business Business 2023/2
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y
1Q FY 23 / Highlights

Net Sales Operating Profit (Loss) Business Overview for 1Q FY ‘23

* Steady growth for both net sales and operating profit

X * PR and Advertising in Japan drove high performance
Consolidated 13 130 million JPY 1 470 million JPY * Invested in advertising for Direct Marketing as
Pe rformance ’ ’ planned, with new customer acquisition exceeding
(117.8%vov) (130.6% vov) estimations

* HR achieved profit from 2Q FY2022 onward

* PR in Japan and Taxi Signage continued to perform

a1 7 80 11 well, achieving a record level of operating profit
PR and Advertising 61830 mllllon JPY m||||on JPY * PR overseas recorded a loss due to the COVID-19
pandemic
(1 11.4% YoY) (142-5% YoY) * New business JOBTV launched and performed well
* New record high for quarterly sales
Press Releases 1’380 million JPY 420 million JPY . Numberofusgrcompanlessurpassed 69,000 _
( 5) * Expanded regional development through partnerships
PR TIME with regional banks
(1227% YoY) (109'3% Yov) * Continued to invest in advertising for new businesses

* Orders for large projects decreased temporarily

. due to prioritizing expansion of the customer base,
Video Releases 350 million JPY ( 10) million JPY resulting in an operating loss

) * Number of video release distributions increased

- due t i f cust b
(91.8% YoY) (Down 20 million JPY YoY) ue to expansion of customer base
* Sales Video Analytics going strong
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y
1Q FY 23 / Highlights

Net Sales Operating Profit (Loss) Business Overview for 1Q FY ‘23

* New customer acquisition exceeded estimations due to

- 1 7 T strategic advertising investment based on past
3,500 million JPY ( O) million JPY acquisition efficiency

* Terminalia First going extremely well

Direct Marketing

(1 19. 1% YoY) (Down 470 million JPY YoY) * Continued advertising investment from 2Q FY2022
onward
O o * Reassigned Media Business sales personnel to
Media CMS 220 million JPY million JPY strengthen owned media sales
(Smart Media) * Net sales declined as a result of limiting new tie-up
(94 1% Yov) (4_8% YoY) projects, which contribute well to advertising
revenue

* Continued profitability from 2Q FY2022 onward

HR 640 million JPY 120 million JPY * SaaS-based product sales going strong

* Accelerated growth by investing in advertising to
acquire leads and investing in development to

(ASHITA-TEAM)

(109 1% YoY) (Up 220 million JPY YoY) strengthen product functionality
48 O o 3 2 O .. * Accounting treatment changed due to
| t t million JPY million JPY commercialization of investment activities
nvestmen * Going strong due to the partial sale of shares held,
(Up A60 million JPY YoY) (Up 350 million JPY YoY) which exceeded loss on valuation of securities
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Progress Toward Full-Year Financial Forecasts

Full-Year Financial

Forecast for FY ’23 FY ‘23 (Target) Progress
(million JPY)

FY 23 FY 23
1H Target 2H Target

Net Sales 53,100 13,132 24.7% 24,890 28,210

6,200 1,477 23.8% 2,070 4,130

6,100 1,487 24.4% 2,020 4,080

3,000 836 27.9% 900 2,100
owners of parent

Reference: Net sales under the
old revenue standard

56,500 14,421 25.5% 26,550 29,950

While achievement of 1Q targets progressed well, we have not revised the full-year financial forecast as we plan
to continue to invest in advertising in 2Q for the Direct Marketing business since new customer acquisition
exceeded estimations as a result of investment based on past acquisition efficiency.
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Profit Plan by Segment

=
2,634 784 29.8%
1,600 428 26.8%

Investment 680 323 47.5%

Operating profit (loss)

The core PR and Advertising business have made a strong start and we forecast it to continue to drive
performance. While the Video Release and Direct Marketing businesses recorded a loss for 1Q, all segments are
performing well in terms of plan targets.
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Consolidated Net Sales (Quarterly Trend)

Consolidated net sales for 1Q FY2023 came in at million JPY, ( % YoY).
(million JPY) 12,870 e 52
10,950 10,469 11,144 10,877
8,991 8,752
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
2021/2 2022/2 2023/2

Note: Figures for fiscal years before FY2023 have been restated to reflect the change in accounting treatment due to the commercialization of investment activities.
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EBITDA (Quarterly Trend)

EBITDA for 1Q FY2023 came in at million JPY, a % YoY).
(million JPY) 2,629
2,171
1,668
1,315 1,346
1,183
780
153
18
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q
2021/2 2022/2 2023/2

* EBITDA = Operating profit + Depreciation + Amortization of goodwill

* Figures for fiscal years before FY2023 have been restated to reflect the change in accounting treatment due to the commercialization of investment activities.
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Consolidated Operating Profit (Quarterly Trend)

Consolidated operating profit for 1Q FY2023 came in at million JPY, the ( % YoY).
(million JPY) 2,449
1,939
1,477
1,131
961 1,095
593
8 -142
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q
2021/2 2023/2

*Figures for fiscal years before FY2023 have been restated to reflect the change in accounting treatment due to the commercialization of investment activities.
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Operating Profit (By Segment)

(million JPY) 320 1,470

Strategic investment in advertising in line with plan

Number of user companies surpassed 69,000 . .
LGS Eo el passed 69, New customer acquisition exceeded estimations

Posted record-high net sales for 1Q

achieving record-high operating profit for 1Q

420
120

-10

-170

Continued to secure an operating profit from 2Q
780 FY2022 onward despite investment in
advertising and development

PR and Advertising business in Japan

drove performance
Secured a record level of operating profit

1. Advance investment in Direct Marketing

2. PR and Advertising performed well along with other
businesses

3. Achieved record-high consolidated operating profit for 1Q

PR and Press Release Video Release Direct Marketing Media HR Business Investment Business 1Q
Advertising Distribution Distribution Business CMS Business Operating
Business Business Business Profit
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PR and Advertising Business (Quarterly Trend)

In 2Q FY2023, we by meeting the marketing needs of customers.
From 2Q FY2023, we will aim to increase the number of retainer agreements and raise the unit price by cross-selling.

Net Sales: 6,830 million JPY (111.4% YoY) Operating Profit: 784 million JPY (142.5% YoY)
7,243
6,904 ' 6,830 784
6,131 671
5,686 646
4,875 5062 550
452
3,994 3,819 432
257
215
59

10 20 30 4Q  1Q 20 3Q 4Q  1Q @20 3@ 4@ 1@ 20 3@ 4a ) 1Q
2021/2 2022/2 2023/2 2021/2 2022/2 2023/2
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Retainer Agreement* Targets

Retainer agreements form a stable earnings base for the PR business, and we aim to have entered contracts with 1,750 companies
by FY2026. We have set the target of reaching 1,000 retainer agreements in FY2023 and will work to strengthen customer engagement

Number of retainer agreements

t@ PR Consulting (strategic PR subsidiaries only)
1,750

Information content
development 1,500

.E. .‘.{. if ‘ﬂﬂeﬁﬁﬂﬂ ~EIv‘»

#I
amu.l K+ [ZERO %’f . ‘Fg 769
ET—

YomiRiONUNE  FREIERER  peg i 3

JlJ%ﬂ" x LELL) I iZ ‘-T-‘ !EI“I“I“E @ ,
Infoseck KOE excite e m n

S 6re8e PRESIDENT Online  JBPRESS @

2022/2 2023/2 2024/2 2025/2 2026/2

* Retainer agreement: An agreement with a term of three or more months with monthly fees.
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PR and Advertising Business (By Region: Japan/Overseas)

In 1Q FY2023, although the business overseas recorded a loss due to the impact of COVID-19, the business in Japan strongly
drove performance. In 2Q FY2023 and thereafter, while we anticipate that COVID-19 will continue to affect the business overseas,
we will compensate for this with the strong growth of the business in Japan.

Net Sales: 5,940 million JPY (Japan) / 889 million JPY (overseas) Operating Profit/Loss: 879 million JPY (Japan) / —94 million JPY (overseas)
879
6,034 6,036 5940
719
5,408 5,209 c00
4,715 4,636 562 515
3,566 3,597
276 220
131
6
722 869 g 20° 889 39 47
-61 _ - - _
427 559 - 426 477 -161 -110 ~136 94
1a 2 30 4Q | 1 2 3 4Q @ 1Q 1Q 2 3 4Q | 1@ 2 3 4Q | 1Q
2021/2 2022/2 2023/2 2021/2 2022/2 2023/2
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Advertising Business (Taxi Signage)

In 1Q FY2023, ad placement demand continued to be strong, contributing to record-high net sales.
From 2Q FY2023, we will expand Taxi Signage and other services, with the aim of increasing net sales.

Net Sales: 975 million JPY (167.7% YoY)

975
917 908

691
555 581
469 483 437

GROWTH

i
1

Digital signage has been installed for rear seat passengers in approx.

12,500 vehicles, the largest scale of taxi signage advertising in Tokyo.

1a 2 3 4Q 1Q 2@ 3 4Q 1Q

2021/2 2022/2 2023/2 Roughly 45% of Tokyo's taxi users, who mainly consist of business
people, have been covered, with video advertisements and media
content reaching around 8.2 million people.
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Press Release Distribution Business (Quarterly Trend)

In 1Q FY2023, the number of user companies increased, resulting in record quarterly net sales and record 1Q operating profit.

From 2Q FY2023, we plan to make advance investments in PR TIMES as well as in new business expansion.

Net Sales: 1,383 million JPY (122.7% YoY) Operating Profit: 428 million JPY (109.3% YoY)
1,383 623
1,311 1,245
1,127 1,169 505
1,027 471
921 996 391 428
819 354
313
277
197
1@ 20 3 4a 1@ 20 3 4Q | 1Q 1@ 20 3Q 4a 1@ 20 3Q 4a 1Q
2021/2 2022/2 2023/2 2021/2 2022/2 2023/2
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Number of User Companies and Press Release Distributions

The number of user companies in 1Q FY2023 increased by 3,597 compared to 4Q FY2022, which led to an increase of 14,831 year on year

and an accumulated total of 69,257 companies.

The number of press release distributions increased by 8,294 compared to 4Q, leading to a 13,134 increase year on year and an

accumulated total of 81,661.

Number of user companies: 69,257 (127.2% YoY)

69,257
65,660
62,415
54,426 58,436
50,633
47,324
43,516
39,940
1 2 3 4Q 1@ 2 3 4Q @ 1Q

2021/2 2022/2 2023/2

vector £¥

Number of press release distributions: 81,661 (119.2% YoY)
82,826 81,661
73,367
68,527 71,702

61,945 58 307
53,477 ’

42,926

1@ 2@ 3¢ 40 1 2 3 4Q | 1Q

2021/2 2022/2 2023/2
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Trend in Number of User Companies and Percentage of Listed User Companies

Japan’s No. 1 press release distribution platform PR TIMES
More than 69,000 user companies, used by 50% of listed companies

Number of
Published in more than user companies

i 300 publicati |
PRTIMES st Prime Viarket 69,000
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Video Release Distribution Business (Quarterly Trend)

In 1Q FY2023, an operating loss was recorded as orders for large projects decreased temporarily while we prioritized the expansion of

our customer base.
From 2Q FY2023, we will work to increase orders for large projects in addition to expanding our customer base, aiming to achieve

full-year profitability.

Net Sales: 350 million JPY (91.8% YoY) Operating Loss: 12 million JPY (Down 27 million JPY YoY)
14
405 7
382 1
351 359 350
517 B
295 286 302
-12
-30 -30
-60 -58
-74
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q
2021/2 2022/2 2023/2 2021/2 2022/2 2023/2
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Number of Video Release Distributions and Average Price Per Distribution

As a result of efforts in expanding the customer base, the number of video release distributions for 1Q FY2023 increased year on year
and exceeded quarterly figures FY2022.
The average price per distribution in 1Q decreased by 379,000 JPY due to a temporary decrease in large orders.

Number of video release distributions: 137 (105.4% YoY) Average price per distribution: 2,561 thousand JPY (87.1% YoY)
142
137
130 3,247 3,297 3,441
120 113
109 112 2,931 2,853 2,940 2,834
2,561
91 28 2,531 ,
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q
2021/2 2022/2 2023/2 2021/2 2022/2 2023/2
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A
Sales Video Analytics

In response to changes in ways of communicating due to COVID-19, VECTOR has developed a new service that utilizes video.

Released in January 2022, Sales Video Analytics is the first SaaS-based product to apply DX to sales activities by leveraging the power
of video and data.

01 Free video production

Production of free movies (two per year) that present
sales material and features for in-house services as
well as success cases of companies that introduced
the product.

02 Customer landing page production

Landing pages for customers can be created.
Video and sales materials can be included on the b
landing page.

03 Viewing log

Possible to acquire data such as the number of landing
page views, date and time of views, and the number of
seconds videos are watched for.

Sales Video Analytics is a sales DX support service that boosts sales 04 “Thank you” video function
efficiency and increases revenues by enabling visualization of Function for using "thank you" videos when
for using . —
customer actions and the use of video for sales activities. communicating with customers that allows videos to o
be displayed in emails. =
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Video Release Business Outlook

We will train sales personnel to strengthen proposal capabilities that tap into customer needs, expand the customer base, and increase
the average price per distribution.
By expanding both Video Release and Sales Video Analytics, we aim to achieve an operating profit of 500 million JPY in FY2026.

Video advertising distribution, Video Release, Operating Profit (million JPY)

allowing clients to produce them for free

500
(x5 o]
350
210
50
Over 3,500 videos have been produced and distributed
since the service was launched in 2015. 2023/2 2024/2 2025/2 2026/2
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Direct Marketing Business (Quarterly Trend)

In 1Q FY2023, strategic investment in advertising in line with the plan enabled us to achieve record-high net sales for 10.
From 2Q FY2023, while we plan to continue investing in advertising, we anticipate that we will meet the full-year target of 835 million JPY.

Net Sales: 3,501 million JPY (119.1% YoY) Operating Loss: 177 million JPY (Down 476 million JPY YoY)
3,617 3,501
571 619
Sy 07 2,930 2,940 2,875 2,893
’ 2,629 342
298 261
35
=127 177
-509
1 20 3 40 | 1 20 3 40 | 1Q 1 2@ 30 4Q 1 2 30 44 @ 1Q
2021/2 2022/2 2023/2 2021/2 2022/2 2023/2
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A
Vitabrid Japan

We launched the Vitabrid C series using worldwide patented technology, and it is continuing to grow steadily.
It is an accumulated earnings model provided via a subscription model, and the total number of products

provided Net Sales

: : 12 02—k 0 £iLAH 0 2 b o 10 2 10 I I I Il
Vitabrid C QRNEN 0LATy 0 mtARS g120.987:861 ? I I O n
E27Yy FCEE B =B EANS £<HBHM RAR=—

- HAIR - FACE Pick UP

JPY
Feb. 2022

9,890
million JPY
Feb. 2021

. o
The only powder in the world that
releases Vitamin C over 12 hours.

We will develop skin-beautifying

cosmetics, hair growth accelerators, 8,360
and foods with functional claims. million m
JPY. Vitabl
Feb. 2020
6,310
million
JPY 3 RERENIEDOLK!
2,850 Feb. 2019 ZE<DERALEATS
million EFZ TV RCAZ—HE 5 CHEiE

JPY
Feb. 2018
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Advertising Expenses and Units Sold

In 1Q, advertising expenses increased significantly year on year due to aggressive investment.
The number of units sold in 1Q increased substantially due to strong sales of Terminalia First.

Advertising Expenses: 1,681 million JPY (140.9% YoY) Number of Units Sold: 870 thousand (139.1% YoY)
870
1,981 784
1,681 694
633 612 625 054
1,380 551 563
1,248 1,193
, 1113 1,101
966
806
1@ 2@ 3Q 4Q 10 2Q 3Q 4Q @ 1Q 10 20 3Q 4Q | 1@ 2 3Q 4Q | 1Q
2021/2 2022/2 2023/2 2021/2 2022/2 2023/2

Note: Advertising expenses and units sold figures are for Vitabrid Japan only.
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Media CMS Business (Quarterly Trend)

In 1Q FY2023, we secured a profit despite limiting new tie-up projects to focus on strengthening sales of owned media.
In 2Q FY2023 and thereafter, we will aim for full-year profitability by focusing on sales of owned media, where we have strengthened
the sales system.

Net Sales: 226 million JPY (94.1% YoY) Operating Profit: 0 million JPY (4.8% YoY)

249,40 244 47
226

211 216 214 508

186 24
20

-11
=29
1Q 2@ 3Q 4Q 1Q 2@ 3 4Q 1Q 1Q 2 3Q 4Q 1Q 2Q 3@ 4Q 1Q
2021/2 2022/2 2023/2 2021/2 2022/2 2023/2

Note: As of 1Q FY2023, the Media segment has been renamed the Media CMS segment.
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Future Business Policy

We will support the content marketing of client companies by switching to a policy focused on acquiring clients using our owned media
support services that leverage our know-how. In addition to acquiring clients of our owned media support services, we will also build up
subscription earnings through CMS sales to create a stable earnings foundation.

Owned media support service Owned media production examples
Jroons o €3 KOMEHYO
Unilowses

Development
with no coding

EQUALLY BEAUTIFUL =

Stylish Professional
- SaaS-based production
CMS . system
Cl sSmartmedia Awnd
IPKITs U'win
Specific
authorization [(BFcB5DYRAF1F+ T Vol1) T2Hh
settings MNIA=FT 1 F—8— INVZXBEFDHEA
High security NEWS
= @ e B
Policy will focus on acquiring clients using our owned media support By leveraging our know-how cultivated in media operation, we will
services, which is an area where there is strong demand, along with support the content marketing of companies across all areas, from
sales of CMS required for owned media production. owned media production to operation.
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A
HR Business (Quarterly Trend)

In 1Q FY2023, we secured an operating profit despite investing in advertising to capture leads and investing in development to
strengthen product functionality. From 2Q FY2023, we will aim for full-year operating profit of 350 million JPY while continuing to invest
in areas such as advertising in and development to achieve growth.

Net Sales: 647 million JPY (109.1% YoY) Operating Profit: 124 million JPY (Up 227 million JPY YoY)

729 694 141 141 ,,
659 631 638 650 647
594 593
56
-102
- -157
777 2240
-281

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q

2021/2 2022/2 2023/2 2021/2 2022/2 2023/2
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Number of User Companies** and ARR*?

In 1Q FY2023, the number of user companies of cloud services increased to 1,335 from 4Q FY2022.
Annual recurring revenue (ARR) for 1Q decreased to 1,766 million JPY from 4Q .

Number of user companies: 1,335 (109.8% YoY) ARR: 1,766 million JPY (113.5% YoY)
1,315 335 1700 L774 1,766
1,284 ’
1157 1,216 1,224 1556 1,609
1106 1,141 ~ 1,425 1,485 1,483
1,052 1,365
1@ 2 3@ 4a) 1@ 20 3 4@ ) 1Q 10 20 3Q 4Q  1Q 20 3Q 4Q  1Q
2021/2 2022/2 2023/2 2021/2 2022/2 2023/2
*1 Number of user companies refers to companies using cloud or operating consulting *2 ARR is the amount calculated by multiplying the monthly recurring revenue (MRR) from
services on a monthly subscription basis. cloud and operating consulting services at the end of the quarter by 12.
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Human Resources Business Outlook

Through strengthening sales of SaaS-based products and increasing retention by improving customer satisfaction, we have expanded
the subscription ratio and created a stable earnings foundation. Operating profit in FY2026 is projected to climb to 648 million JPY on
the back of stable profits achieved by building up subscription earnings.

Personnel evaluation cloud “Ashita Cloud” Operating Profit (million JPY) 648
r - 540
faGEE, Lcarn?
450
350
Build up subscription earnings by strengthening sales of
SaaS-based products 2023/2 2024/2 2025/2 2026/2
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Investment Business (Quarterly Trend)

In 1Q FY2023, sales and profit increased significantly due to the partial sale of shares held, exceeding loss on valuation of securities.
From 2Q FY2023, we plan to sell shares held in accordance with market trends and record write-downs based on the situations of
our investees.

Net Sales: 481 million JPY (Up 464 million JPY YoY) Operating Profit: 323 million JPY (Up 354 million JPY YoY)
1,104
1,033
887 337 701
245 234 323
481 I—
320 =31 g
-325
58
17 -833
i
1a 20 3 4Q 1 2 3 40 | 1Q 1 2@ 3 4Q | 1 2 30 40 | 1Q
2021/2 2022/2 2023/2 2021/2 2022/2 2023/2

Note: As of 1Q FY2023, accounting treatment changed due to the commercialization of our investment activities, and the Fund business has been renamed as the Investment business.
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Accounting Treatment Change Due to Commercialization of A

Investment Activities (Companies That Commercialize Investment)

We will position investment as a core business by strengthening its business structure through an increase of personnel numbers and
commercialization of investment activities.
From FY2023, accounting treatment for companies that commercialize investment activities will be changed as follows.

Financial Statement Iltem | Before Change | After Change
Gain (loss) on sale is recorded under non-operating  Sale price recored in net sales and book
) Sale of shares . .
Profit and Loss income (expenses) value on sale recorded in cost of sales
(PL) Share valuation (impairment)  Recorded in non-operating expenses Recorded in cost of sales
Dividends received Recorded in non-operating income Recorded in net sales
Balance Sheet - Recorded in investment securities (investments and Recorded in operational investment
Acquisition of shares . . .
(BS) other assets section) securities (current assets section)

To be recorded in decrease (increase) in
investment securities for sale (cash flows
from operating activities section)

Recorded in purchase of investment securities (cash

Acquisition of shares . . s ;
flows from investing activities section)

Sale price recorded in proceeds from sale of

investment securities (cash flows from investing To be recorded in decrease (increase) in
Sale of shares activities section), and gain (loss) on sale recorded in investment securities for sale (cash flows
Statement of Cash Flows loss (gain) on sale of investment securities (cash from operating activities section)
(CF) flows from operating activities section)
Recorded in loss (gain) on valuation of investment To be recorded in decrease (increase) in
Share valuation (impairment)  securities (cash flows from operating activities investment securities for sale (cash flows
section) from operating activities section)
Balance of the amount recorded in the PL and the
Dividends received cash income amount is adjusted in the cash flows Adjustment not required

from operating activities section
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Most Recent IPOs Invested In

Supporting corporate growth through capital and PR/IR (total of 27 IPOs).
SecondXight Analytica, Inc., Mental Health Technologies Co., Ltd. listed on the TSE Growth Market.

‘v;q SecondXight

April 4, 2022 alytica TSE Growth Market

SecondXight Analytica, Inc.

Mmentaluealtn
/ Technologies
March 28, 2022 e TSE Growth Market

Mental Health Technologies Co., Ltd.
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Solid Track Record of Investment in Growth Fields

=|PO complete
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Consolidated Statement of Profit and Loss

milion 5Y) FYng FY1§3 Difference YoY Change
Net sales 11,144 13,132 +1,988 117.8%
Gross profit 7,050 8,726 +1,675 123.8%
EBITDA 1,315 1,668 +352 126.8%
Operating profit 1,131 1,477 +345 130.6%
Ordinary income 1,155 1,487 +331 128.7%
Profit before income taxes 1,189 1,484 +295 124.8%
profit attributable to 443 836 +393 188.8%

owners of parent
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Consolidated Balance Sheet

FY 22 Year End FY 23 1Q End Difference YoY Change

(million JPY)
Total assets 31,575 31,477 -98 99.7%
Cash and deposits 13,522 12,497 -1,025 92.4%
Goodwill 354 270 -83 76.5%

Operational investment securities

+ investment securities >,363 S 233 104.4%

Other 12,335 13,111 +776 106.3%

Total liabilities 15,397 15,118 =279 98.2%
Borrowings + bonds 5,717 5,655 -62 98.9%

Other 9,679 9,463 =216 97.8%

Net assets 16,178 16,358 +180 101.1%
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Medium-term Profit Plan
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Medium-term Profit Plan

Medium-term Profit EY 23 EY 24 EY 25

Plan
(million JPY)

(Targets) (Targets) (Targets) P D (BN,

EBITDA*

Operating profit

. For FY2026, we expect EBITDA of 10,660 million JPY and operating profit of 10,000 million JPY.

. Figures for both EBITDA and operating profit are target figures excluding stock-based compensation expenses.
. We will target a return on equity (ROE) of 22%, aiming for continuous improvement.

. VECTOR’s dividend policy is to ensure a consolidated payout ratio for shareholders aimed at 30%.

*EBITDA = Operating profit + Depreciation + Amortization of goodwill
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A
ROE and Profit Attributable to Owners of Parent

We have set ROE as a new management indicator with our policy to target an ROE of 22%, aiming for
continuous improvement.

(million JPY)
3,000
2,071
1,425
o)
15.0% 486 17.1% 22.0%
-199
5.0%
2018/2 2019/2 2020/2 2021/2 2022/2 2023/2 202X/2
2,421
Profit Attributable to Owners of Parent ROE
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VECTOR Group Business Concept

Aim for continuous Group expansion by supporting the growth of client companies in the four business domains of , which

, Which seeks to support businesses through HR and recruitment,

seeks to help client companies spread the word,
, which seeks to grow our investment business.

" which seeks to create new businesses, and

INVESTMENT

Increasing the value of investees

PR/IR support Provision of judgment know-how

COMPANY FACTORY

Create businesses in growth
fields within specialty domains

P R CO M PA N Y New business know-how
Support for “spreading the word” about Provision of clients

customers at 10% of traditional model’s cost
HR COMPANY

Support the growth of
companies through HR and
recruitment

Investee referrals

PR/IR support HR/Recruitment support
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Businesses Comprising VECTOR Group

PR COMPANY

COMPANY FACTORY

HR COMPANY

INVESTMENT

PR/Press Releases/Video/Digital Marketi _ Personnel Evaluation

FAST COMPANY provides one-stop, comprehensive
support for marketing strategies designed to
deliver the excellent products, services and
solutions of our customers to the world.

I ;
vector RAAC Vi
N

ANTIL %, & Plati

i

vector < vector e

8 N
INITIAL =,  SIGNAL %,,&

PRTIMES Smartmedia

NT

vector £¥

We handle everything in-house, from
product planning and production to
advertising, marketing, and purchasing in a
D2C business having direct contact with
customers.

Our HR business primarily provides consulting
and personnel evaluation cloud solutions to
support the introduction and operation of
personnel evaluation systems.

Vitabrid C*

Vitabrid Japan

) Direct Tech

We grow service domains taking advantage of
the business knowhow we have cultivated and
start new businesses that leverage Group
synergies and partner strengths.

R &HLEAF-L

Ao a

We provide a service that enables job seekers
and companies to utilize video in the initial
recruitment processes, solving issues that both
parties face and achieving speedy matching.

Investment

2 g

wem (O

In our venture company investing activities,
we provide investees with support for
increasing value along with PR and IR.

MEDICAL INFLUENCER BANK

TECHNOLOGIES

PERFORMANCE

CYBER SECURITY
BANK

vector:,

/?gpital
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Company Strategy
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PRWeek Top Consultancies 2020: Asia-Pacific

Rank

12

Company

Vector
[

Ogilwy™*

Weber Shandwick*
MSL*

BCW*

MC Group
Edelman
Fleishman Hillard*
Brunswick

Ruder Finn
Havas PR

WE
Communications

*Source: PRWeek Top Consultancies 2020: Asia-Pacific

2019
revenue
(US$)

212,000,000
163,500,000
132,011,250
128,100,000
108,416,000
107,490,000

105,626,000

62,400,000
40,100,000
38,991,500
28,900,000

27,600,000

2018
revenue
(US$)
180,500,000
150,000,000
125,725,000
122,000,000
96,800,000
70,870,479
104,230,000
60,000,000
32,100,000
37,626,000
25,000,000

24,900,000

%
change
17%
9%

5%

Ranked #1 for Asia
in PRWeek
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From #1 PR Firm in Asia...

Akasaka Garden City 18th Floor 4-15-1 Akasaka, Minato-ku, Tokyo 107-0052 Japan

47



...to #1 PR Firm Worldwide
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Further expand domains
PR market in Japan worth 100 billion JPY



. i w
. $ 1 s A ] , .

- - & .- B
. »

!

e—

__g.:bsy?bé’éoming a Fast Company'in
Advertising Industry

Target advertising market worth 6 trillion JPY

.



Advertising industry disrupter



“Low Cost” “Middle Quality” “Speedy”

Revolutionize the advertising industry like fast fashion did in
the apparel industry
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y
Change in the Way to Spread the Word

We are now in an age where information is spread efficiently through using
digital advertising with PR as the starting point.

Becomes mainstream to spread

information efficiently by using digital —— Taxi Signage
advertising with influencers, social media,
video, etc., with PR as the starting point Digital ad g YouTuber
Pure ad
Becomes mainstream to spread information Branded search
via press conferences and releases using PR ab . Owned media
Social media
in TV, newspapers, and magazines @
Measures suited to the
times, with approx.
70% of leads captured< Influencers
b - without advertising
N costs
Ad Ad Ad T
Ad Ssel
(4 mass ¢ mass media) (4 mass (4 mass e L Organic
media) media) media) S (PR)
4 mass media (TV A rEse TEe e v [E5 e Social media and digital Breakdown of lead
¢ advertising with PR as the acquisition measures
newspapers, etc.) the starting point starting point Example from a venture company
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Lead Acquisition Flow

| 2%
[ )
Potential
customer

[ 24
()

Potential

customer

| 24
[ )

Potential

customer

vector £

One-stop provision of measures necessary for acquiring leads

= External Media ==

Companies’ owned
media, etc.

VECTOR Group companies that respond to client
company requests

3. View Taxi Signage —
— NT (S
. PERFORMANCE
Client company . TECHNOLOGIES
Online ad
— Search —_ (Pure ads, etc.)
CYBER SECURITY
Google Branded search BANK
Yargo! 3. View 4. Lead acquisitiol 1. Request (listing)
e > > >
Organic
(PR) .
Owned media Smartmedia
U] D Social media ector
- SIGNAL
== Social media ==
'@) 3. View Starbank
Influencers
a > INFLUENCER BANK
vector vector Q
(PR) ror
- ALl PRTIMES
2. One-stop provision of measures necessary for acquiring leads I
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y
“FAST COMPANY” Concept

One-stop provision of services necessary for spreading the word.
Marketing measures suited to the times delivered at 10% of traditional model’s costs.

Celebrity Casting

Cast celebrities for content including websites, online videos and events. Starbank

)} i : =
B 1 [ Y - TR i = ==]

#1 press release service in From PR planning to execution, Next-generation Support corporate Integrated support from Provision of consulting services
Japan with over 60,000 clients. our experienced PR consultants communication based on the service/product branding website production and system concerning corporate reputation
Used by 51% of publicly-listed apply the most effective production and distribution of through SNS influencers. creation to digital promotion; management and brand security
corporations, our strong brand communication strategies. video news from a PR Can also handle owned media using unique technology based
reputation and media reach are standpoint, delivering content creation and operation, and on theory and know-how built
highly appreciated by our direct to the target audience. production of PR videos. up in the United States.

clients. Elc\tﬁ-l L

R . — Starbank “ser&’iumt::l'l] s L3
- INFLUENCER BANK Smartmedlo

PRTIMES

vector

INITIAL

JPY O JPY 50 Million/Year
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A
Strengthening the Fast Company Concept

3 key points for strengthening the Fast Company concept

Improve business efficiency through Increase sales per customer by Expand the customer base by further
the promotion of Hiromeru and PR enabling clients to use celebrities strengthening venture capital (VC)
BANK, which aim to advance DX in and slogans to increase capabilities based on numerous

the advertising industry service awareness achievements in venture investment

and PR/IR support
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DX in the advertising industry
We will boost productivity for clients while increasing our sales per customer by
providing Hiromeru and PR BANK, which aim to improve business efficiency and
deliver new value to customers.
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Hiromeru

Hiromeru is an e-commerce site for the advertising industry that aims to improve

sales process efficiency by providing online orders.

Bl R8BI 5RT AT —HHER FEHSBRR eoxnziz?  Q S3cHEvaDbt

L& PRI %
REIWEHD 51EAT
RHITID!

reaxXily TR BMEPEENEZT VTS EIMEHEE
BAR G RIhER“FR KRB BED 5EN, a3 camuane
EDEFEFNFBEEICREVEEITED :

https://hilomel.com/ (in Japanese only)
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Hiromeru

Customers can find plans suitable for their business by browsing success examples.

BESSHERICES L.
LY MERI ST T

2L PEEALE
TFUT4 T DNRE
s

o e |
00% 00X 100% 100%
£Trd LTR ETE0 £ERH
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il Folh. g Uil PO

AERELANICES
AL HERTSST
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Hiromeru

Agents introduce examples, explaining specific points that made jobs successful, such as increased inquiries.

Am-BIPRMNCAR  vr-ar crauic 3AIR F5 €3r-GE smSv BRISAN @ ],“,,1@

P41 MiKA400%iH.
FANEY 7L "RA—
FLYNTFUT1 I8

BHEETACMTY A MiiA4E. o comemmmm
RuwSHE26SIC _
¥50,000,000~ g

HE-PRRAT T EE TESRAERS X7 AMRA—EDA D AIOBA
ER LT 77 BRIV hEORR.

B IRERIHEH.
BE-U— FEGHSA

Agents in charge of previous orders explain what made the job
successful via video.
Example: Branding strategy utilizing celebrities
1. Formulation of keywords that ensure the audience
remember product features
2. Celebrity casting to ensure that the brand becomes
well known
3. Production of a commercial that clearly explains the
brand’s appeal

'
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Hiromeru

Providing an extensive, one-stop Hiromeru menu utilizing VECTOR Group services

=OXIL b '
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PR BANK

PR BANK provides a cloud-based solution that can provide measurement and analysis of PR effectiveness
to support the data-driven PR activity for our clients.

PRINRZEETHMRIL

16,070,634

Feans mER

neam E oy-r PO
2% 453,334 571,261

11,70 177,14
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A
PR BANK Benefits

PR BANK provides monitoring and integrated management of PR activity (TV, newspaper, magazine, website,
and social media) as well as automatic calculation of advertising conversions and reach numbers.

PR BANK Benefits Features provided by PR BANK

Visualization and analysis of reach numbers

Media coverage

Reach
The original PR metric of ad conversions can be replaced with new evaluation metrics. measurement

Expansion of strategy development perspective through
Oyl competitor comparison
Fixed-point measurement of media coverage of specified competitors’

services can be performed. Equivalent PR BAN K
advertising

. . . [
03 Refinement of PR project reviews e e
analysis
Measure and compare reach numbers for each campaign and project. 7

Twitter
Increased efficiency in monitoring and reporting analysis
04 The amount of coverage and media can be visualized over a specified time

period using the dashboard.

estimation
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Talent Communication
Utilize well-known celebrities to create a strong impact and deliver
a focused message about services to increase awareness and
maximize advertising effectiveness.
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Talent Communication

Promote services by using celebrities and slogans to deliver a focused message.
We have set the target to provide talent communication to 300 user companies per year,

aiming to increase sales per customer.

| sl
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..,
TALENT BANK

TALENT BANK was launched in April 2022 to reduce the barriers companies face in using celebrities
and to create opportunities to establish celebrity advertising contracts.
It also enables celebrity images and video to be used in forms of media other than TV.

TALENT BANK * H—EBE  BNTPUAYI—  BHG6E  SMUAbhE

TALENT BANK
YITZI2R

eRB (s

SCROLL DOWN

Https://talentbank.jp/ (in Japanese only)
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VC that offers both capital and PR support

We will maximize investment leverage by supporting clients not only through

funding as in conventional VC but also through PR and IR support.
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Expanding the Customer Base through Venture Capital

In light of the increase in venture companies, we will accelerate venture investment that support businesses
through capital and PR/IR. We will expand our customer base by covering not only the major companies that
comprise our main clients, but also venture companies.

.Q) ° Coverage of a wide range of customers, + _
Speedy support in from major corporations to ventures One-stop provision of * ‘ ’
— . @ @
k | J spreading the word that capital and PR/IR N & A
is suited to the times support

Increase awareness IPO achievement

Coverage Major
companies
om 50,000,000F3/4

. . Increase in project Increase in orders for . .
-‘ orders including from capital and PR/IR support -‘

major companies . . . from venture companies
) P Total provision of services necessary for P
spreading the word for not only major companies
but also ventures.
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JOBTV Progress Status
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JOBTV

JOBTV is a recruitment matching platform where users can view unlimited company information videos.

LROTLEVBEERS

shiEi2 P

JOB

e B Kl

ot
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A
JOBTV Benefits

JOBTV is a service that solves issues of both job-seekers and companies.
Speedy matching is achieved by leveraging video in the initial recruitment processes.

Company information video feecd

Job seekers Companies

Netflix-like search option makes

Highlight why candidates should
browsing job post videos a breeze! 1 o

join your company with a video
introducing your firm and the

positions you are hiring for!
Show off your best to employers

easier with a self-introduction
video!

Learn more about companies
through videos without needing to
go to information sessions!

(€€€4 X X .
“ Self-introduction video

Quick and easy applicant
e screening through video!

3 Reach out to job-seekers directly
e with scout mails!
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A
JOBTV Video Commercial

Shingo Fujimori has been appointed as the face for JOBTV

 LERE

¥
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Status of Registered Students

The number of registered students has surpassed 60,000 due to our promotion of JOBTV
among students and coverage on TV and other media.

JOB
A A TIOBTVY
wELATRERES

Expand coverage on TV and other media by leveraging our PR Workshop for job-seeking students on how to record and make
know-how effective video resumes
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A
JOBTV (Image of Screen for Job-Seekers)

Search for company information videos via a Netflix-like design.

RREMSTVI=PE
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JOBTV (Image of Screen for Companies)

HRIOE/ICHBLTVS 21— —
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Reduce mismatching by getting a proper impression of applicants through videos, which is difficult to gain otherwise.
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The purpose of this document is to provide information on our financial results and does not constitute an offer to sell or solicitation
of an offer to purchase any investment security issued by VECTOR. The information and outlook contained in this document have
been compiled on the basis of the latest information available at the time of preparation and includes the opinion of management.

VECTOR therefore provides no guarantee as to the accuracy of this information and advises that actual performance and results may
differ from forward-looking statements due to various factors.
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